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5% {FE #8458, 1 business B stakeholders HHIRSEZAFHAT 5 247
& /S Rl 48 = L social enterprise & U - [ T FHEAN » IECFE
EPRTE R > GBI =AY community ZEIAE DRV ER -
I8 BT REIR(REIE —) DL S A ARG S S (RRI = B R R 73 AR B AL BT
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venture ~ societal transformation - social entrepreneurship ~ entrepreneurship fJ4H
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0.5 » [fijEi sustainability HYFH B (%% H1 B 0.4

CSR HAH At BH§# P AVAHRE 7 M P (R J1) - S — Sl = 2 BAR AT HIHE
&, {#E51 corporate social responsibility AYAHRE(48E 0.7 DL 48 8l
corporate social responsibility ~ stakeholders ~ business fH {485 0.8 DL | - A&
e S E BRSSPI » e — {8 Rl 2B R SR E AR T AR T R T
DIEDE : MRS TRAM AT FRe i — P PREA[FIRH I FE AR - (RIE
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it A P AH BRI A B B RS 0.7 7R stakeholders 7 72 iy {[E[<ek S B H At = 5a] Y
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social enterprise social enterprise social enterprise

enterprise 0.76 community economy 0.99 solidarity economy 0.94
model 0.74 social purpose organization 0.99 social venture 0.92
models 0.74 social venture 0.99 enterprise 0.91
business 071 societal transformation 0.98 social innovation 0.88
sustainability 0.65 social entrepreneurship 0.96 social investment 0.76
sustainable 0.65 entrepreneurship 0.94 impact measurement 0.57
economic 0.64 enterprise 0.89 npo 0.53
social impact 0.58 social impact 0.85 business 0.51
design 0.51 entrepreneur 0.81 social entrepreneurship 0.49
shared 0.50 impact 0.81 shared 047
corporate social responsibility 0.43 venture philanthropy 0.76 governance 043
non-profit organization 0.39 sustainability 0.69 social economy 0.42
nonprofit organization 0.39 sustainable 0.69 entrepreneurship 041
social economy 0.27 social change 0.56 measure 0.36
community 0.25 community 0.46 measurement 0.36
economies 0.24 value 0.38 measures 0.36
stakeholders 0.22 innovate 0.37 impact investing 0.34
governance 0.20 innovation 0.37 stakeholders 0.34
accountability 0.19 impact measurement 0.31 venture philanthropy 0.33
accountable 0.19 model 0.31 cooperative economics 0.28
solidarity economy 0.19 models 0.31 entrepreneur 0.26
needs 0.18 business 0.27 social impact 0.26
inclusive business 0.17 economic 0.22 government 0.23
community economy 0.15 needs 0.19 model 0.22
government 0.14 CSR 0.16 models 0.22
impact 0.13 social innovation 0.15 corporate social responsibility 0.18
venture philanthropy 0.12 measure 0.14 economic 0.18
cooperative economics 0.09 measurement 0.14 accountability 0.16
social entrepreneurship 0.09 measures 0.14 accountable 0.16
social purpose organization 0.09 social economy 0.11 impact 0.16
measure 0.06 design 0.09 sustainability 0.14
measurement 0.06 corporate social responsibility 0.08 sustainable 0.14
measures 0.06 shared 0.07 innovate 0.11
social change 0.06 economies 0.05 innovation 0.11
CSR 0.04 social investment 0.05 social purpose organization 0.1
entrepreneur 0.04 accountability 0.04 community economy 0.08
impact measurement 0.03 accountable 0.04 societal transformation 0.08
value 0.03 governance 0.04 CSR 0.07
government 0.03 design 0.02
community 0.01
economies 0.01
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community community community

government 0.76 social change 0.89 sustainability 04
shared 0.76 entrepreneur 0.73 sustainable 04
needs 0.69 needs 0.68 shared 0.36
social change 0.65 social investment 0.68 value 0.27
design 0.59 government 0.66 needs 0.22
entrepreneurship 0.57 entrepreneurship 0.64 impact 0.18
entrepreneur 0.55 venture philanthropy 0.61 design 0.16
model 0.52 innovate 0.57 economic 0.16
models 0.52 innovation 0.57 social change 0.15
sustainability 0.5 model 0.56 accountability 0.13
sustainable 0.5 models 0.56 accountable 0.13
accountability 0.46 enterprise 0.54 economies 0.12
accountable 0.46 impact measurement 0.54 entrepreneurship 0.12
enterprise 0.46 value 0.54 model 0.12
innovate 0.45 impact 0.53 models 0.12
innovation 0.45 social innovation 0.5 ethical investing 0.11
economic 0.44 social impact 0.49 ethical investment 0.11
social innovation 0.37 social entrepreneurship 0.48 inclusive economy 0.11
business 0.36 accountability 0.47 cooperative economics 0.1
impact 0.3 accountable 0.47 social economy 0.1
value 0.29 social enterprise 0.46 social investment 0.1
measure 0.27 sustainability 0.45 innovate 0.09
measurement 0.27 sustainable 0.45 innovation 0.09
measures 0.27 social venture 0.43 measure 0.08
social impact 0.26 community economy 041 measurement 0.08
social enterprise 0.25 social purpose organization 041 measures 0.08
economies 0.24 governance 04 social entrepreneurship 0.08
corporate social responsibility 0.2 societal transformation 04 stakeholders 0.08
social venture 0.16 social economy 0.38 enterprise 0.07
social investment 0.15 measure 0.37 government 0.07
non-profit organization 0.1 measurement 0.37 impact investing 0.07
nonprofit organization 0.1 measures 0.37 impact measurement 0.07
impact investing 0.06 economic 0.36 social impact 0.06
social entrepreneurship 0.06 cooperative economics 0.34 societal transformation 0.06
community economy 0.04 business 0.33 social innovation 0.05
venture philanthropy 0.04 non-profit organization 0.32 solidarity economy 0.05
impact measurement 0.03 nonprofit organization 0.32 governance 0.04

npo 0.27 social venture 0.03

CSR 0.24 entrepreneur 0.01

corporate social responsibility 0.21 social enterprise 0.01

economies 0.21

design 0.2

shared 0.2

stakeholders 0.18
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CSR CSR CSR
corporate social responsibility 0.77 corporate social responsibility 0.99 corporate social responsibility 0.94
value 0.07 stakeholders 0.98 business 0.17
business 0.06 business 0.82 measure 0.15
social enterprise 0.04 accountability 0.66 measurement 0.15
stakeholders 0.04 accountable 0.66 measures 0.15
accountability 0.03 governance 0.58 accountability 0.13
accountable 0.03 value 0.52 accountable 0.13
enterprise 0.03 sustainability 0.48 entrepreneurship 0.12
measure 0.02 sustainable 0.48 impact investing 0.12
measurement 0.02 enterprise 0.44 social entrepreneurship 0.12
measures 0.02 model 0.41 social impact 0.12
impact 0.01 models 0.41 societal transformation 0.12
social investment 0.01 economic 0.3 impact 0.11
measure 0.25 enterprise 0.1
measurement 0.25 impact measurement 0.1
measures 0.25 model 0.08
needs 0.25 models 0.08
community 0.24 entrepreneur 0.07
entrepreneurship 0.23 social enterprise 0.07
impact 0.23 stakeholders 0.05
social impact 0.19 sustainability 0.05
community economy 0.17 sustainable 0.05
social purpose organization 0.17 social innovation 0.04
social enterprise 0.16 social investment 0.04
social venture 0.16 value 0.04

societal transformation 0.16

entrepreneur 0.15

social entrepreneurship 0.15

design 0.13

venture philanthropy 0.11

social change 0.09

shared 0.08

innovate 0.07

innovation 0.07

government 0.05

economies 0.02

impact measurement 0.01
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stakeholders stakeholders stakeholders

governance 0.59 corporate social responsibility 0.99 sustainability 0.46
cooperative economics 0.37 CSR 0.98 sustainable 0.46
value 0.24 business 0.79 governance 0.45
social enterprise 0.22 accountability 0.7 impact 0.45
accountability 0.21 accountable 0.7 impact measurement 0.44
accountable 0.21 governance 0.62 accountability 0.43
social purpose organization 0.19 value 0.49 accountable 0.43
community economy 0.18 model 0.39 measure 0.43
corporate social responsibility 0.11 mode Is 0.39 measurement 0.43
shared 0.11 sustainability 0.36 measures 0.43
model 0.1 sustainable 0.36 model 0.43
mode Is 0.1 enterprise 0.28 mode Is 0.43
impact measurement 0.09 economic 0.27 impact investing 0.42
solidarity economy 0.07 measure 0.24 social entrepreneurship 0.42
inclusive business 0.06 measurement 0.24 entrepreneurship 0.41
measure 0.06 measures 0.24 social impact 0.4
measurement 0.06 needs 0.23 shared 0.37
measures 0.06 community 0.18 societal transformation 0.37
social economy 0.06 design 0.13 value 0.37
social impact 0.05 impact 0.1 cooperative economics 0.36
business 0.04 government 0.09 design 0.35
CSR 0.04 shared 0.07 social innovation 0.35
impact 0.02 entrepreneurship 0.06 social enterprise 0.34
social impact 0.04 enterprise 0.31

economies 0.03 entrepreneur 0.29

cooperative economics 0.02 community economy 0.28
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ERE TN FEELS » P eca R RS - A BIEEREAT - BUR
T S AIAHAT o ARSI —HYRHIRE T > FeMTEEER (R social enterprise
ML= L business = fH[EE » 1 social entrepreneurship Ei government -
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TE4EI, —AISHIRE F - B]E %] stakeholders AL BT 2 o B HE fth 5
HY[EVEE PR « Bl AR R 25254 social enterprise ~ social entrepreneurship ~
entrepreneurship-~enterprise fZ ¢ E25% » B~ & 9E 1k 1 > social enterprise i social
entrepreneurship HYME ST EAA G 57 - HELAHRARY social enterprise ~ social
venture ~ entrepreneurship 2z B 528 B {5 - 54M—E£RI & CSR~governance ~
needs ZE5Eq o

FESEIR = FIfSHIRE o > social enterprise AR BT 28] - BLHE M 5]
EMAR > BEFRIGY S8 social entrepreneurship B 2EERER 45 o HE4h > 7F social
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RO - BAIHI20 R RESCRERET AT Tam 20y - BEA SRR
H BRIk > & P +L & £ 5K (social enterprise) B 1t & &l 5 ff5 1l (social
entrepreneurship) i & > [EHYZ= 4 ( Cukier, Trenholm, Carl, & Gekas, 2011 ;
Kickul & Bacq, 2012 ) - {Fp5E BN E 2 2 B W WAV RETE AT BO27r4HHY
RN SRR E R RN S DU S BB AT RN (ERE S
SRR - B trédam - B [ol e T ol B A RSO S BRAERT - RIEDAFE
GAZE R ITaES - EAE T E GBlt b &A% - Sit G RISERF - A5
NETE o ZAMAEFHRIEIE - GIFES-27A R Bl H R YRS 5 FERT R B
BRI FEERE A T Al A FIAV INE S RIS PEEE RS -
Forn— A HER 2R o VA H AR IR o ERIIYIT R - 25
—HE[E PR R A& o BROEA1(2017) G & (SR Bt Al nlfEAFRE LA
JFENRERYIHI Y - (ERFREIYIHI A » o2 O Rkl S 2 » 11 & 3¢ (SE,
social enterprise ) & —fH 4H &% P R& > — (&K & 1t & /I ( SE, social
entrepreneurship ) AYE(E ; [EENREAVEIA » (T ERSE R —TEEGR ARG AIZERS
ELE CENE AT ) BB - HEHS v DUE — (R 8ll4H 4% (entrepreneurship)
—{E R A 4H 4% AE B Az (intrapreneurship) » B2 25 1#Y &l 5 ZE (project based) -
AHHFEALERAN > Wi B E R AR » FERA [l SO S A R4 i DA R
X

EAN » R E R % A (stakeholders){F -+ B p B SHIBAVEE A 3R ZAH S HTHH
RSB FAREE - SRS RIS R A 730 - B EHERE > R
FHERMERYRE S Ry 62 (governance) » AHECHYE R CSR « ST RE R A
Ryt R BB I (4R - A E IRV 0 8 4E - HY stakeholder AR
ST MEFFEEY o H B R [ U] ~ Z&e st By i g 2 Ak EA
MUTAEREHEPLEL (Ostrom, 2010) - pEEEILL Freeman(1984)HYHE R A A
Pz (stakeholder theory) By ZLmE 28 k% > AT BRI DL Ay T AS(Firm level) » 553
1B SE RS IE R BR)E & (stockhol ders) DAY MY 3 A 2 (R ) » PRI BE A1 B
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RS = (EsE L m s E R B E BN ER B - 2
BESEER » W1 B Hill, Kothari, & Shea(2010)AY4t & 5t A i  Hill et al. (2010)
B TR B R R - M AIFRE A CE s FMAVIHFT A &2
WRGEEEREENENENG » B—YEPN T -

S9N (B R HYE - AR s AR - Y BEE LA RE
FIRHEE R 280 - B E AR A S: > 141 impact investing--- 55
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Social Entrepreneurship Teaching
Discourses among Different Disciplines

JenniFer H. J. CHEN, Bau-June CHANG

ABSTRACT

Social entrepreneurship (SE) is a hybrid concept involved disparate scholarly traditions, i.e. the management
science and social science, and with SE’s increasing popularity, there seems necessary for an intellectual bridge
across disciplines. While diversities are encouraged and different lexicon do exist, as the field of SE grows, we
do need to seek systematic exploration to come up with a common conceptual ground for a better integration.
The objective of this exploratory study is to unveil the core concepts being taught at the university level among
different disciplinary groups for the same subject of concerned, i.e. SE.

We surveyed university courses offered during the school year of 2016, yielding 84 SE related courses. From
the sample, we looked into the course syllabi, and examined over hundreds of course assigned readings, from
which we conducted text analysis for all the reading articles. Our findings show that based on frequency count
(also illustrated in word cloud format), the content selected by the teaching faculty across the three disciplinary
groups (social science, business and management, and others) show some similar attributes, such as source and
the intensity of key concepts among the reading materials. However, how these concepts being interpreted
appear different particularly between social science and management science disciplines, according to word
association and cluster analysis.  The findings show business and management discipline treat social enterprise
and social entrepreneurship as similar concepts, whereas social science group does not. We discussed the data
restriction of this study and suggested several directions for further research.

Keywords: social entrepreneurship, social enterprise, text analysis
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