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Antecedents of Usage Intentions for Social
Network-Facebook

Yu-Chin LO, Pit-Stuw CHEN, Crin-Fa TSAIL, Quan-Jie YANG

ABSTRACT

This study proposes a new model combining usage attitude, subjective norm, and sense of community to
explain the antecedents of usage intentions and users’ continuous usage behavior for social network - Facebook,
based on the Technology Acceptance Model (TAM), Moon & Kim’s (2001) expanded TAM, the Theory of
Reasoned Action, and Burroughs & Eby’s (1998) argument about sense of community.

380 undergraduates who have ever used Facebook are interviewed. And this study adopts a structural
equation modeling (SEM) approach to examine the proposed model and the associated hypotheses. This study
arrives at the following results: (1) The new model fits the empirical data well. (2) Both perceived usefulness
and perceived playfulness positively affect using attitude, but perceived ease of use does not affect using
attitude. (3) Both usage attitude and sense of community positively affect usage intentions, but subjective norm
does not affect usage intentions. (4) Usage intentions positively affect continuous usage behavior.

Keywords: Usage attitude, subjective norm, sense of community, usage intentions, continuous
usage behavior
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