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The effect of extension methods on
atypical brand extension evaluation and
parent brand feedback

Yuen-Hua LEE", Juanc-Han JHU

ABSTRACT

Many studies have been done in the field of brand extension for high similarity product categories. Few
studies have explored the effect of atypical brand extension on new product value, but not the effect of brand
extension methods on new product value and brand dilution. The intention of this study was to understand how
the brand extension methods and brand awareness affect the perceived value of atypical brand extension. This
research adopted experimental design with 3 (methods of brand extension) x 2 (brand awareness)
between-subject design, and 219 respondents participated in the study. The study indicates that the different
methods of brand extension have variety effect on new product perceived value. Results also found that the
high degree of brand awareness has lower effect on new product perceived value than the medium degree of
brand awareness. Brand awareness and brand meaning have an opposite effect on the value of aptypical product
extension. Moreover, high brand awareness has more brand dilution effect than the medium brand awareness
has.

Keywords: Atypical Brand Extension, Brand dilution, Spillover Effect
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